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Kurumsal sosyal sorumluluk (KSS) kavrami ilk olarak temelde ‘adalet’ ve ‘iyilik’ terimleri ile
ortaya ¢tknmugtr. Giiniimiizde ise igletmelerde icerigi ve amaci en fazla tartisilan konulardan
biri haline gelmistir. Kurumsal sosyal sorumluluk kavrami tiim endiistrilerde oldugu gibi,
turizm endiistrisinde de onemli aragtirma konularindan biridir. Bu ¢alismada, Tiirkiye’de

Anahtar Kelimeler:
Kurumsal Sosyal Sorumluluk
(KSS), Konaklama Isletmeleri,
Icerik Analizi.

konaklama endiistrileri iizerinde daha dnceleri calisilmis, arastirilmis makale, bildiri ve tez
kategorisindeki  ¢alismalar incelenmig, kurumsal sosyal sorumlulugun konaklama
endiistrilerinde uygulanan projeleri degerlendirilerek KSS uygulamalarimin  mevcut
durumunun belirlenmesi amacglanmistir. Bu ¢calismaya dahil edilen bilimsel arastirmalarin
12 ’si lisanstistii tez, 20°si makale ve 5°1 bildiridir. Hilton otellerinden 9; Marriott otellerinden
9; Dedeman otellerinden 4, Radisson Blu otellerinden 2; Movenpick otellerinden ise 1 KSS
uygulama projesi arastirmaya dahil edilmistir. Arastirmada, bilimsel ¢alismalar ve otellerin

Aragtirma Makalesi uygulama projelerinin kapsami incelenerek, mevcut durum hakkindaki tespitler ve KSS iizerine
yapilacak bilimsel arastirmalar ve uygulamalara yonelik ¢esitli dneriler sunulmustur.
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Research Article

The concept of corporate social responsibility (CSR) is the first be revealed with the terms
"justice" and "goodness". Nowadays, It have become the most discussed topic in businesses
and the concept of corporate social responsibility had become one of the research topics in
the tourism industry. In this article, It is aimed to determine to what extent corporate social
responsibility has developed in hospitality industries through content analysis method by
examining the studies in the category of articles, papers and thesis that have been studied and
researched on the accommodation industries before in Turkey. It had been determined of the
included studies in this article that 12 are postgraduate theses, 20 are articles and 5 are
papers. The year the study was conducted, the number of author (s), the analysis methods used
in the study, the scientific tools used in the study, the universe and sample framework it was
created, the aims / hypotheses and the results of the studies were examined in detail. The
secondary source data in the second category in the study have been obtained using content
analysis from the 9 CSR projects applied by Hilton Hotels, 9 CSR projects applied by Marriott
Hotels, 4 CSR projects applied by Dedeman Hotels, 2 CSR projects applied by Radisson Blu
Hotels, and 1 CSR project applied by Movenpick Hotels. In the research, by examining
scientific studies and extent of application projects of hotels, determinations about current
situation and to be made scientific studies on CSR and was offered various suggestions aimed
at applications.

L This content analysis research with an paper title “Scientific Studies and Sector Practices on Accommodation Enterprises about Corporate Social Responsibility”
presented as verbal paper and printed in congress named “IV. Internaitonal Applied Social Sciences Congress (C-IASOS)” held online between 22-24 October

2020.

Onerilen atif / Suggested Citation: Kesen, S. & Bilgili, B. (2021). Scientific Studies and Sector Practices on Accommodation Enterprises about Corporate Social
Responsibility, Tourism Economics, Management and Policy Research, 1(1), 1-19.
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1. INTRODUCTION

The concept of corporate social responsibility emerged with the literature review proposed by Howard Bowen in 1950,
which is accepted as the beginning of the modern era. In this literature review, it can be seen that 'corporate social
responsibility concept' has turned into a specific definition of social responsibility practices and stakeholders related to
these practices, rather than just an idealistic concept.

Corporate social responsibility first emerged with the feelings of "justice" and "goodness". Today, it has become the
most discussed topic in businesses, and the concept of corporate social responsibility (CSR) has also been one of the
research topics in the tourism industry. According to a classical approach, CSR is used by businesses to gain economic
advantage. According to the modern approach, CSR is accepted as the necessity of giving importance to the society and
the needs of the society. Businesses have responsibilities towards society, environment and government beyond their
economic problems (Rahman,2019,s.3).

Carroll (1999) for the concept of corporate social responsibility in the literature, “The concept of CSR will remain an
important part of business language and practice because it forms the basis of most other theories and ensures that the
public is consistently consistent with the expectations of the business world today. As the theory develops and research
is done, researchers can review and adapt existing definitions of CSR or new definitions may enter the literature, but it
is difficult to think that this concept will develop separately and differently in recent times ™ (Carroll,1999,s.292).

Today, corporate social responsibility is increasingly being included in large companies and SMEs, giving more power
to business management. However, due to the use of informal communication channels and tools, progress in the
integration of corporate social responsibility practices cannot be seen with the same intensity. These two situations lead
to the emergence of a silent social responsibility, making it difficult to evaluate the actions taken by companies, as well
as their impacts, which are often higher than those determined by the company (Rahman,2019,s.3).

In this research, the scientific researches on made on CSR in Turkey and awareness with high implemented by businesses
offering accommodation services in Turkey by considering CSR projects, current situation analysis has been made. In
the theoretical framework of the study, the concept of CSR was tried to be explained in general, and content analysis
was made for the secondary data in the application part.

2. CONCEPTUAL FRAMEWORK
2.1.Corporate Social Responsibility (CSR) Concept

The 1950s are considered to be the beginning of the modern era and the concept of corporate social responsibility was
theoretically included in Howard Bowen's book "Social Responsibilities of Businessmen", first published in 1953.
Bowen "advocated for businessmen to engage in social responsibility activities that coincide with the goals and
objectives of society." (Bowen,1953,s.6).

According to Michael Hopkins (2017), "CSR is a term that sheds light on the moral and responsible treatment of a firm's
stakeholders". She claims that according to Hopkins' definition, a behavior contrary to the values of a civilized society
cannot be exhibited and that its stakeholders will clarify its meaning with 'moral' and 'responsible' treatment CSR
includes both economic and environmental responsibilities. The main goal of a company is to maximize the living
standards of both internal and external stakeholders and at the same time protect the profit of the business.

Mohr, Webb and Haris (2001: 47) define the concept of corporate social responsibility as "the company's commitment
to minimize or eliminate any harmful impact on society and maximize long-term beneficial benefits". According to the
definition, firms emphasize the inclusion in their activities of the influence on anyone concerned, whether they are
company-related or not (Aktan,2017,s.8).

According to Mohan (2003), CSR is an empirical concept "expressing one and a few of the reincarnations of the
business-society relationship". The meaning of the concept varies according to time and place. It is also sometimes
expressed as a concept that competes with other concepts.

International Standardization Organization (ISO) "argues that in corporate social responsibility, strategic consultancy
groups point out environmental, economic and social problems in a way that can be beneficial to people and society".
In other words, ISO treats problems such as occupational health and safety, human rights, unfair practices in the
workplace, market and consumer problems of companies with social responsibility as a solving approach (ISO Advisory
Group, 2004; Leonard & McAdam)
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Despite the proliferation of definitions in the literature, the concept of corporate social responsibility is used in this study
to conceptualize the relationship between the business world and its stakeholders, regardless of the existence of other
related concepts among different descriptive views. In the present study, CSR means “corporate behavior that positively
affects stakeholders and goes beyond monetary targets”.

When the definitions are examined, it is understood that the concept of CSR is a set of planned and programmed
activities aimed at the change of social tendencies in many social and cultural-based issues for the development of the
society, and that enterprises carry out completely for the public benefit without profit.

2.2. Areas of Corporate Social Responsibility

While businesses may tend to perform all areas such as education, health, social rights of employees, and culture, while
performing social responsibility activities, they generally prefer to move forward in that selected area by choosing one
or more of these activities in terms of both the cost and the difficulties they will bring to the business. (Atesoglu, &
Tiirker,2010,s.211). When we examine the areas of corporate social responsibility, it consists of many areas that include
responsibilities towards employees, consumers, shareholders, society, the state, suppliers and competitors, and the
environment.

Businesses provide consumers with products and services suitable for the needs of consumers, offer quality products,
adequate and regular goods flow, reasonable pricing, fair commercial practices, ensuring satisfaction, accurate
information, respectful service, dealing with consumer complaints promptly and with courtesy, etc. subjects (Ozgener,
2004,s.32) while performing these activities within the scope of responsibilities; work safety, good working conditions,
job satisfaction, personal development and promotion opportunity, fair and equal treatment, respect for individual
differences, recognition of workers' rights, solidarity, participation of employees in management, provision of social
security opportunities, fair remuneration, employee resolving their complaints in a timely manner, etc. they try to fulfill
the responsibilities of the subjects (Simsek,1999,s.73). On the other hand, to the shareholders and owners of the
company, up-to-date, accurate and regular information about the functioning and financial situation of the institution,
protection of capital, planned growth, optimum use of resources, reasonable earnings, timely payment of dues, etc. These
activities should be carried out without neglecting the responsibilities of the subjects (Torlak,2001,s.31-32).

Businesses to improve the local environment against the society, provide employment opportunities, respect human
rights, contribute to the education, culture and health fields for the improvement of people's living standards, conduct
studies for the development of the underdeveloped regions of the society, socio-economic goals, efficient use of
resources, business ethics, activities aimed at improving social welfare, etc. While carrying out these activities within
the scope of the responsibilities of the subjects (Simsek,1999,s.53), at the same time; carrying out business activities
against the environment in a way that does not harm the environment, minimizing waste production and re-use of waste,
not destroying natural resources, protecting animal and plant species, preventing environmental pollution, improving
the environment, taking measures against environmental problems that may arise, raising environmental awareness.
engaging in activities and so on. They try to fulfill the responsibilities of the subjects (Atag,1982,s.101).

Businesses against suppliers and competitors pay a fair fee to suppliers for goods and services in the business production
process, make regular payments, and inform consumers about their preferences, etc. covers topics. Mutual cooperation,
providing a healthy competitive environment, preventing unfair competition, encouraging market research, being ethical
in business activities, acting respectfully to market competition rules, respecting material and intellectual property rights,
etc. the subjects (Aktan and Borii,2007,s.27) should fulfill their responsibilities. On the other hand, businesses help the
state to solve local problems, help the state in the establishment of new industrial areas, avoid seductive behavior
(bribery, corruption, etc.), prevent economic power and monopolization, encourage fair business practices, tax on time.
And pay honestly, act in accordance with the law, respect the citizens of the country and the communities in the country,
etc. These activities should be carried out without neglecting the responsibilities of the subjects (Dalyan,2007,s.57).

2.3. Four-Dimensional Corporate Social Responsibility Pyramid

For corporate social responsibility to be valid by business people around the world, it needed to be comprehensible and
framed in a way that includes all the responsibilities of the business. By depicting the components of CSR graphically
in 1991, Carroll categorized commercial responsibilities in a compact and concise manner known as the "Corporate
Social Responsibility Pyramid". These; are economic, legal, moral and voluntary responsibilities. Carroll's (1991) CSR
Pyramid is presented in Figure 1.
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Figure 1. Corporate Social Responsibility Pyramid
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The corporate social responsibility pyramid consists of four dimensions. These; are economic, legal, moral and voluntary
responsibilities. Each part of the pyramid drawn above cannot be separated from each other by precise lines. Each of
the areas in this pyramid can intersect or overlap with each other according to time and place, and thus its content and
purpose can change.

Source: Carroll,1991,s.38-49

Economic responsibilities are at the first step of the CSR Pyramid and are accepted as the first level responsibilities of
the enterprise. When we examine the history of the business, the main purpose of the businesses is to produce goods
and services for the society they live in. That is, the purpose of businesses was to point to the production of goods and
services to make a profit by meeting the needs of consumers, and over time, this profit-making idea has turned into
profit maximization. Carroll says that "the company's economic responsibility is the foundation of a business and all
other responsibilities depend on it because other responsibilities cannot be taken into account without fulfilling its
economic dimension". It is important to create enough profit in the market and to keep the operation of the company
alive in order to be able to conclude successfully on the basis of continuing economic responsibilities (Carroll A.,1991,
s.41). Legal responsibilities reflect the view of "coded morality” in the sense that they have adopted the basic concepts
of fair treaties as set by our legislators. They are depicted as the next tier of the pyramid to describe their historical
development, but appear to coexist with economic responsibilities as the basic principles of the free enterprise system
(Carroll, 1991,s.41). In order to fulfill the "social contract" between businesses and society, companies must continue
their economic activities within the limits of existing laws. Indicates "legal responsibilities" on the pyramid after
economic responsibilities due to the historical depiction of responsibilities; In summary, an organization's legal
responsibilities include everything that ensures that the organization operates in such a way that all relevant rules and
laws are respected and complied with (Rahman,2019,s.15). The ethical behavior of a firm during its activities is
constructed if the firm fulfills its economic and legal responsibilities carefully. Although economic and legal
responsibilities include moral norms related to justice and justice, moral responsibilities include activities and practices
expected and prohibited by members of the community, even if they are not in accordance with the law. In other words,
moral responsibility includes norms prevailing in activities that are considered fair by different members of society, or
in the protection of moral rights that ensure the dignity of members of society. Ethical responsibilities include those
standards, norms or expectations that reflect a concern about what consumers, employees, shareholders and society think
about the respect or protection of the moral rights of fair, fair or stakeholders (Rahman,2019,s.15).

One step higher than moral responsibilities is voluntary and responsibilities. Volunteer responsibilities include concepts
such as volunteering, philanthropy, humanitarianism, and increasing human welfare. Voluntary responsibilities
encompass all kinds of activities that make a commitment to benefit people in every way possible. Volunteering includes
corporate actions that respond to society's / businesses' expectation of being good citizens. This includes actively
participating in actions or programs to promote human well-being or goodwill. The basic components of voluntary
responsibilities are volunteering and philanthropic performance, supporting all kinds of arts, providing voluntary
assistance to projects that improve the quality of life of the society, and mobilizing the participation of managers / other
employees in voluntary community activities.
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3. METHOD OF RESEARCH

Present study aims to review the studies published under article, paper and thesis categories within the scope of CSR on
accommodation industries in Turkey and to determine the level of corporate social responsibility and accommodation
industries by using content analysis method. 12 of the researches included in the study are graduate theses, 20 are articles
and 5 are paper. Results on the year the study was carried out, the number of author(s), the analysis methods used by
the study, the scientific tools used in the study, the universe and sample frame, the purposes/hypotheses of the studies
and the reaction within these objectives have been examined one by one in detail. The second hand data in the second
category in the study have been obtained using content analysis from the 9 CSR projects applied by Hilton Hotels, 9
CSR projects applied by Marriott Hotels, 4 CSR projects applied by Dedeman Hotels, 2 CSR projects applied by
Radisson Blu Hotels, and 1 CSR project applied by Movenpick Hotels.

4. RESEARCH FINDINGS AND DISCUSSION

Analysis results of scientific studies in tourism services and CSR practices of hotel businesses used to obtain research
data and evaluated through content analysis have been presented in this section.

4.1. Assessments of Scientific Research on CSR

Nowadays, the concept of corporate social responsibility giving more power to business management is gradually
included more day by day in business management. Therefore, it is aimed to determine comprehensively whether the
concept, of which significance is increasing day by day, has gained a proper place in the accommodation industries. For
this purpose, articles published in national and international journals, papers presented at congresses and postgraduate
theses have been reviewed. This study was conducted by taking into account the studies on the websites akademik.gov.tr
and tez.yok.gov.tr, which are among the comprehensive portals where the studies were collected under a single source.
These portals have been selected because of the fact that they are among the comprehensive portals where the studies
are uploaded and that the related studies are required to be uploaded to the web address akademik.gov.tr for both
associate professorship and academic incentive applications. The keyword “kurumsal sosyal sorumluluk” and its
corresponding English equivalents were written in the search fields of these portals. "Tourism" based branches were
used as filtering. No restrictions made as the time interval for the branch searched for. The deadline for the data obtaining
process has been limited to 14.09.2020.

The information on who carried out the relevant studies, when they were done, the purpose of the study, the design
around which the study was conducted, the universe, the tools and analysis used, and the results and findings of the
study have been presented in Table 1 in detail.

Table 1. Scientific Researches Included in the Scope of the Study

How?
Who? ‘When? Why? What?
Design Sample Instrument Analysis
Factor
Analysis,
It is aimed to study the Y [thas been observed
Mann that the most
effects of CSR Customers of 4 and - .
- . Whitney U important aspects of
activities on Quantitative 3 star hotels in Test social responsibilit
URKMEZER, M. 2020 businesses, on the Sarigerme Beach in Questionnaire ’ . P . Y
. X . Research ~ for tourists are listed
satisfaction of their Mugla / Ortaca Kruskal
. o . as legal, voluntary,
customers and on their district Wallis Test, . R
. . economic and ethical
purchasing behavior. . o
Regression responsibility.
Analysis,
o The sample of the
It is aimed to report top ten
the CSR activities of accommodation When CSR reports
UNLUBULDUK, S ﬂf gqte}a?g?rinesge}sl businesses listed in D Xffg anzl;(z)eﬁ |
. traded in and the o : ocument an it
> the list of the >
and KARADENIZ, 2020 hotel businesses with Q;;;;t;a:;\}/le world's most Review /Sr?;te:its was seen that none of
E. high brand value in the valuable hotel Technique Y the businesses
world for the years brands (2018) published CSR
2016-20 1‘7 by content published by the reports.
analysis method. Brand Finance
organization and
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ten accommodation
businesses listed on
BIST.

It is aimed to examine
the mediating role of
perceived corporate

reputation in the
impact of CSR

Quantitative

Employees of three
5-star hotels

It has been observed
that employees'
corporate reputation
perception has a

BOGAN, E. 2020 perception of hotel . Questionnaire | KEKK-YEM ..
emplovees on Research operating in positive effect on
ploy Istanbul both emotional
emotional -
. commitment and
commitment and ;
employer attraction.
employer
attractiveness.
The sample of the
It is aimed to perform top ten .
. . accommodation
comparative analysis businesses listed in
of the reporting level the list of the It has been observed
of CSR activities in \ that BIST
the context of both world's most Document accommodation

UNLUBULDUK, S. X . Qualitative valuable hotel u. Content .

2019 BIST accommodation Review . establishments

N. . Research brands (2018) . Analysis

businesses and . Technique cannot carry out CSR
. published by the A
accommodation . activities and do not
. . Brand Finance .
businesses with the Lo report CSR activities.
. . organization and
highest brand value in .
ten accommodation
the world. . )
businesses listed on
BIST.
It is aimed to S-star
0ZDOGAN, Y.G. investigate which Qualitative accommodation Semi- ft ?}?:tt;iet? g)t'tiJeS:r;;ed
and COLAKOGLU, 2018 activities hotel u M establishments structured - v
. Research L . . local-national level
O.E. enterprises carry out operating in interview cannot 2o bevond
for CSR activities. Kusadasi £0 beyonc.
While employees'
It is aimed to reveal Correlation perception of
the effect of the analysis corporate behavioral
. Employees of ? . .
corporate behavioral . consistency and their
consistency perception | Quantitative national and YEM, emotional

BOGAN, E. 2018 ¥ percep international chain Questionnaire .

of hotel staff on the Research . T-Test commitment was
. hotel businesses €s PR
uploads made to social operating in Turke positive, it was
and environmental P g Y Anova observed that token
initiatives. Analysis, uploads negatively
affected.
Factor
Analysis,
) It has been observed
\;'}Iliplrod that educated
ilks an :
L . employees perceive
I h o Empl - .
tis almefd to see how Qualitative mployees in 5-star Kolmogorov- | ¢gR practices more
enterprises in CSR and accommodation Questionnaire, Smirnov ositively. Thus. it
OZDOGAN, Y. G. 2018 | practices are perceived o businesses Test b v ’
. . Quantitative L Intervi > has been observed
by their employees in operating in nterview .
. Research Mann- that it should focus
terms of quality. Kusadasi ann
Whitney U more on employees
Test with low education
level.
Kruskal-
Wallis Test
I:h‘zfilsn?il;?le(iir:o 2:11:1 Tourists staying in [thas been observed
GURLEK, M., of the rethiognshi Quantitative five-star I}llotfl YEM, DEA, that CSR positively
DUZGUN, E. and 2017 P . . Questionnaire Correlation affects both
between CSR and Research businesses in . .

UYGUR, S.M. . Analysis corporate image and
customer loyalty in Istanbul customer lovalt
independent hotels. yary:

It was aimed to reveal Tourists who bu F actor According to the
the perceptions of the o coducts / servicgs Analysis / results of the

YORULMAZER, G. 2017 tourists towards the | Quantitative po ffered in S-star Questionnaire KMO and analysis, employees

and DOGAN, O. CSR practices of the Research Dol baa Bartlett Test and society,

hotel establishments in operating in the Regression customers and
Antalya and to P & Analysis environment in CSR
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examine the effect on

province of

practices, 1t has been

the purchasing Antalya. observed that hotel
intentions of the experience and
tourists. customer satisfaction
have a positive effect
on purchasing, but
the recognition
dimension of CSR
practices has no
effect.
It has been observed
that CSR activities
are positive in
attracting employees'
It is aimed to evaluate Double Tree by Frequency perspective to the
TAHTASAKAL, M. the perception of CSR Quantitative Hilton Hotel . ' Analysis company, their
R 2017 activities by employees Questionnaire duration of stay or
and BISKIN, F. . Research A Fact .
employees and their operating in actor qualified employees
perspectives. Malatya province Analysis, working outside the
company, but this
effect is not as
effective as other
factors.
It is aimed to
determine whether It has been observed
there is a significant ) that there is no
difference between the S-star Normality significant result
SAGIR, M., education level and Quantitative accommodation Test between professional
GONULOLMEZ, A. 2017 professional . . Questionnaire Dat experience and
A . Research establishments in ata A
and GOKTAS, L. S. experience of CSR . : competencies in the
A Konya province Processing .
activities among the Analysis perception of
employees of employee satisfaction
accommodation of CSR activities.
companies.
It is aimed to examine
the concept of CSR in By examining CSR
hotel businesses in the . practices in Accor
YILMAZ, H. and light of corporate Ornek Olay Ac.co.r ‘Gr'oup s CSR Group Hotels, ideas
2016 L . . initiatives and - - .
YILMAZ, S. sustainability, Yontemi cactices and suggestions
corporate reputation p about other hotels
and corporate were developed.
communication.
In terms of CSR
practices of hotel
It is aimed to examine Beldona and enterprises, it was
the social Cai (2006), the observed that the
ICIGEN, E.T., responsibility s International hotel ’ most focused on
: R Qualitative . model used to Content . R
CEVIK, B. and 2016 activities of company operating . . environment, disaster
- . . . Research . classify the Analysis
DOGAN, O. international chain in Turkey . and poverty,
. websites of .
hotels operating in destinations education, health and
Turkey. local issues, but the
least used practice
was culture.
It has been observed
that 7 businesses to
It is aimed to examine eeonomie
. which criteria they responsibility, 40
MIRZAYEVA, G., brine to the fore in 4 and 5 star Categorical businesses to legal
CIVELEK ORUC, 2016 CSlg( activitics of Qualitative accommodation Corgltent responsibility, 61
M., KAYA GOK, D. accommodation Research businesses in Analvsis businesses to ethical
and BATMAN, O. . Turkey Y responsibility, and
businesses by content .
analysis method 104 businesses to
Y ’ voluntary
responsibility attach
importance
It is aimed to T-Test Potential local
AYMANKUY, S, investigate whether Quantitative | Target Population, . . tourists in
GUDU 2016 CSR activities have an Research Potential Local Questionnaire One Way accommodation
DEMIRBULAT, O. effect on the choice of Tourist; Sampling, Anova Test businesses,
accommodation respectively; It has
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and Operators
Association

and AYMANKUY, businesses by potential Convenience Scheffe Test | been determined that
Y. local tourists. sampling it guided its choices
as "Legal Social
Responsibility",
"Economic Social
Responsibility",
"Voluntary Social
Responsibility" and
"Moral Social
Responsibility".
The number of
projects between
BUYUKSALVARCI, It is aimed to evaluate 2006 and 2015 was
A., SAPCILAR, M. 2016 the CSR projects of Quantitative Dedeman Konya Open Ended ) limited to 6, and it
C.,and Dedeman Konya Research Hotel Question was observed that it
UYAROGLU, A. Hotel. was insufficient for
Dedeman Konya
Hotel.
T-Test,
Variance
By evaluating the Analysis It has been observed
general approach to that CSR practices
CSR activities, it is Employees and Factor are perceived
aimed to investigate visiting tourists in Analysis, positively by
YORULMAZER, G. 2016 the perceptions of Quantitative ﬁve—s‘tar hotel Questionnaire Correlation employees, but
employees and tourists Research businesses and tourists do not prefer
towards CSR practices operating in the accommodation
in accommodation province of Antalya Regression businesses that do
establishments serving Analysis, not engage in CSR
in Antalya. Kolmogorov- practices.
Smirnov Z
Test,
It was aimed to
investigate the It has been observed
corporate social that Turkey's largest
BOGAN, E., ' r§§ponsibiliFy Qualitative Chain and group Secondary Content hgtel chain and
ULAMA, S. and 2016 activities of chain and Research hotels operating in Data Analysis business groups are
SARIISIK, M. group hotel businesses Turkey effective in terms of
operating in Turkey declaring their CSR
and their use of activities.
websites.
When tourism
enterprises are
. . considered as a
Literature review has Six hote?s v ith whole, it has been
CSR activities,

5 been made on published on their observed that
S/§GIR, M gnd 2015 examining the CSR Literature own web pages and ) ) activities are given
TURKERI, L. strategies of tourism Review . importance in the

. covered in .
enterprises and on the "charity
levels of CSR. newspapers / responsibility" and
magazines s
ethical
responsibility"
component of CSR.
It is aimed to examine Cross Table tI}:::aCS:liean:tsizge:f
ESEN, S. and the CSR approaches of Quantitative Chaip ./ group hotel . . Analysis, both dorflestic and
= 2015 the chain hotel facilities with at Questionnaire .
KALAYCIOGLU, E. enterori i Research least 1000 Chi-Square foreign group hotel
rprises operating eas rooms .
in Turkey. Test businesses are not
well established.
Top ten chain
It is aimed to examine hotels according to [t has been obse'r ved
the chain hotel the Group Hotels hthat CSR studzfs
KUTLUK, A. and 2015 businesses in terms of | Qualitative | Development Index Secondary Content ban: JUISt star:e q to
AVCIKURT, C. stakeholders Research conducted by the Data Analysis ¢ impremenied n
benefiting from their Mediterranean Turke}./ and will samn
CSR activities. Touristic Hoteliers more importance in

the coming years.
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(AKTOB)
Research Unit

Cross Table

It has been observed
that the social

It is aimed to Analysis, responsibility
investigate thf. .effect 4 and § star hotel T-Test, activities carried out
of CSR activities by the company
= erceived by hotel Quantitative employees Anova against its
BOGAN, E. 2015 p operating within Questionnaire .
employees on the Research Analysis, employees, the
: the borders of the . .
employees' sense of Alanva destination hoffe T. environment and its
trust in the Y Scheffe Test, customers have a
organization. Regression high impact on the
Analysis employees' sense of
trust in the business.
It was aimed to It has been observed
AVCL N. and of CSR perception on | Quantitative . . . Analysis, o
AKDEMIR. i 2014 ob satisfaction in Research businesses Questionnaire ) responsibility
o Jaccommodation operating in Izmir / Regression dimensions of CSR
. Cesme Analysis affect job satisfaction
businesses. .
positively.
It aims to determine It is observed that
the perceived Emplovees of 5 ) legal and ethical
organizational prestige ploy Correlation social responsibility
. mediating role in the | Quantitative star hotel Analysis, activities from four
YESILTAS, M. 2014 . businesses Questionnaire . .
impact of CSR Research S Regression dimensions of CSR
activities on operating in gl affect perceived
o Istanbul Analysis .
organization-based organizational
self-esteem. prestige.
It is aimed to examine
the I:Zrcsepi%;/:i?nd It has been observed
fnanap ers and Accommodation T-Test, that accommodation
TURKER, N. and 2013 em. l§ ces in Quantitative businesses Questionnaire businesses operating
UCAR, M. accolr)nn?o dation Research operating in Anova. in Safranbolu act
. Safranbolu Analysis with the principle of
businesses towards social responsibilit
social responsibility P ¥
activities.
Factor It has been observed
It hlstfllmEdStRo meats.ure Analysis, F?at thelre; is ah.
ALTUNOGLU, A. E. whether Lo practices o 4 and 5 star hotel . posttive relahionsiip
- in hotel enterprises Quantitative . . . . Correlation between CSR
and SARACOGLU, 2013 . businesses in Questionnaire . .
increase customer Research Analysis, practices and
N.T Kusadasi
trust, customer loyalty R . customer trust,
and company image. zgr(;sspn customer loyalty and
nalysts company image.
Factor It has been observed
It hls;lmEdStRo meats.ure Analysis, F?at thelret is ah.
Wirf h(?trel entepr?icsécses Quantitative 4and 5 star hotel Correlation poslloe“t/\flerznaé(g;{s v
SARACOGLU, N. T. 2013 . P businesses in Questionnaire . .
increase customer Research Kusadasi Analysis, practices and
trust, customer loyalty § . customer trust,
and company image. Regreism.on customer loyalty and
Analysis company image.
It has been observed
In general, it is aimed Accommodation Interview tr}:;t f)zrs};l;)irlailte ?;)flljtl
to evaluate CSR Qualitative businesses that Technique, p y
CAN, M. 2013 . . . . - accepted at a
projects in chain hotel Research have implemented Secondary . .
enterprises CSR practices Data satisfactory level in
’ chain hotel
establishments.
It is aimed to measure AF aTto? While it was
the effect Off(}:lSRl Hotel empl nalysis, determined that the
1 . . H
CALISKAN, O. and 2011 percsetZ?fo:nqobo ) Quantitative Ooteere;]irr)l O?r? ® Questionnaire Correlation cthical aqd 'l?gal
UNUSAN, C. isfacti J dth Research P Antal g Analysis, responsibility
satis acno‘n an .t e ntalya dimensions of the
employee's intention to Regressipn employee had a
stay. Analysis significant effect on
TEMAPOR 1(1) Sayfa |9
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job satisfaction and
intention to stay, and
between the
perception of CSR
and the working
hours / hours of the
employee, it was
found that there was
no significance
between the age of
the employee and the

businesses
operating in Ankara

perception of CSR.
Correlation There is a positive
Analvsi .
The effect of CSR on nalysts, ecr?lrrle(}asgn;i?fi;
understanding Hotel employees Regression P Oyee pereep
. .. . of CSR and job
perceptions of working in Antalya Analysis . .
employees in Quantitative rovince for five ’ satisfaction and
CALISKAN, O. 2010 ployees 1 P Questionnaire 7-Test intention to stay, and
accommodation Research years and over, ’ \
. . also the employee's
establishments in the year-round and T-T .
. . est, working time has a
tourism sector in seasonal .
. significant effect on
Turkey is aimed. F-Test, i ’ .
job satisfaction and
Anova intention to stay.
It is aimed to examine
the con?e.pt' of 5001'al Calista Hotel, It has been F)?:).served
responsibility and its . . that facilities
- which has received Survey. o .
importance for Quantitative the first > Frequency sensitive to social
OZCOBAN, E. 2010 acc9mmodat10n Research environmentally Secondary Analysis respon51b111ty
businesses as an . o Dat: campaigns lead to an
. friendly facility ata . . .
example in the context : increase in tourism
certificate .
of the green star potential.
campaign.
It is aimed to Although CSR
determine the 4 and 5 star hotels F/ieqlllenF:y activities are not at
B . : nalysis, ;
ATESOGLU, Land |, | implementation level | Quantitative villaanish ghsgin Questionnaire ﬂ:a: Zii:iil:\rlveihn
TURKER, A. of CSR activities in Research vitages ope g Kruskal
. in the province of Wallis Chi that they are an
accommodation Mugla S increasing social
i Square
businesses. responsibility effort.
It has been observed
. S-star hotels that that 13 enterprises
It is aimed to
determine the CSR Quantitative are members of the Frequenc allocate a budget for
GUZEL, T. 2010 . Turkey Hoteliers Questionnaire quency CSR activities
practices and CSR Research . Analysis
understandin Federation among the total
& (TUROFED) accommodation
businesses examined.
As the number of
stars of hotels
It is aimed to explain changes, their social
the concept of CSR One, two, three, Correlation responmblllt‘y
from a conceptual and . towards their
historical perspective four and five star Analysis, employees’ changes
BAKIR:FAS’ H. and 2010 and to test the Quantitative hotel epterprlses Questionnaire Anova Test, and it is observed
ERDOGAN, B. Z. . . Research operating in the
relationship between service sector in . that the number of
CSR applications and Turke Regreissl.on stars of hotels creates
the number of stars of Y Analysis a difference in the
hotels. level of social
responsibility
towards the society.
Front office, food It has been observed
] and bevergge, T-Test, that the shareholders
.A.ccordmg to the houseke.:epmg, are the group with
opinions of department accounting and One-way which hotel
PELIT, E., KELES, 2009 ' managers, it Was Quantitative sales-marketing Questionnaire analysis of businesses feel most
Y. and CAKIR, M. aimed to dgtem}me the Research departrpent variance, responsible, and their
CSR practlct?s in hotel managers in 4 and Bonferroni social responsibilities
enterprises. 5 star hotel Test towards the society

in which they belong
to the lowest
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dimension should be
reviewed.
It has been observed
that the SA 8000
Social Responsibility
It is aimed to Standard is effective
determine the and strategic for
applicability of SA s Hapimag Resort hotel businesses in
GURIPEK, E. 2007 8000 social Qualitative Bodrum Sea Formal ; terms of both
ooy Research Interview . .
responsibility standard Garden Hotel international
to the tourism integration and
industry. competition, and
improvement of
personnel
qualifications.
It has been observed
. . that as the star
It is aimed to explain
. number of hotels
the concept of social . .
s increases, social
responsibility responsibilit
conceptually and Quantitative | Hotels operating in Anovaest t0\£ards theii]
BAKIRTAS, H. 2005 the(:;;i?gg;r;d to Research the service sector Questionnaire Regressi.on employees and
. . Analysis society increases, but
importance of social :
s the social
responsibility on i
responsibility
hotels.
towards customers
has not changed.

As can be seen in Table 1, 12 of the scientific researches included in the study are graduate theses, 20 of them are articles
and 5 of them are papers. 26 of these studies are quantitative research and 10 of them are qualitative research. In
quantitative studies, survey method was mostly used as the data collection tool. When the results of the studies are
reviewed in general, it is found that there are negative relationships between the purpose and the result. In other words,
corporate social responsibility activities are silence practices in accommodation businesses. It is seen that it is not yet
fully understood in accommodation businesses. However, it has been determined that the studies on the concept of
corporate social responsibility in the last five years have gained momentum compared to previous years. Since the
concept of social responsibility provides positive relations for both in-house employees, visiting tourists and society, it
has been observed that an understanding of the necessity of implementing these activities in a sustainable way is rising.

4.2. Assessments on CSR Projects Implemented by Hotels

Popular Corporate Social Responsibility projects of the major hotel chains operating in Turkey have been determined
and their scope has been assessed in Table 2.

Table 2. Corporate Social Responsibility Projects

Activities Target Place of
Proiect Name The Purpose / Carried Out Nature of Population Implementation Project
) Scope of the Project Under the the Project of the P . Contribution
. . of the Project
Project Project
An understanding of | To create Creating
voluntary playgrounds and istanbul-Miinir | playgrounds for
Project and Coastal Volunteerp coiects in | kinderearten Ethics and Kindergarten and Sultantepe cquinpin
Cleaning Project in . proje g Volunteering Students Secondary quipping
= 3 different projects students. In Schools educational
= Burgazada . .
o working at the hotels addition, to clean classes.
% of the Hilton group the coast in / Burgazada
(3 in Istanbul. Burgazada.
S It is aimed to keep To the employees; Keeping the
= the personnel quality | training on guest employees at a
t a certain level. lati . lified level
% Employee Training ata certam feve rz;lll(;rslisc’)n Ethics and Emplovees Double Tree by ?I?a ani(;eti t;?
: Support Project persuz Volunteering ploy Hilton Van ..
= techniques, team necessary training
= communication and equipment
and motivation.
“A Day Around Of The With this project Getting together Ethics and Education With this social
World” Project organized by Hilton with employees of | volunteering | Volunteers . responsibility
in the Community Hilton Istanbul, Foundation project, education
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Project

and to operate in a
sustainable way by
reducing natural
resource
consumption.

Foundation, it came Conrad Istanbul of Turkey support was
together for the and Hilton (TEGV) provided to
benefit of TEGV. ParkSA Istanbul children with the
hotels and their income obtained
children for the from the event
benefit of TEGV held for the benefit
of TEGV.
Hilton Istanbul Hotel Running revenue
employees realized through
articipated in the T this project were
“Have You Ever Rushed I3)4th Ell)lrasia Panlclpatlo.n n . Turke'y the 34th Eurasia don;te(i] to the
R . the Eurasia Volunteering Education .
To Van?” Project Marathon, and it was . Marathon Educational
. Marathon run Foundation .
aimed to create a Foundation of
fund to help children Turkey.
and young people.
By meeting basic Bringing With this project,
needs of young inexperienced young people have
people such as food young generations been provided with
and shelter, it is to the sector by the necessary
aimed to make them training infrastructure
“Bright Blue Futures” flel cared and Ethics and Young training and
Project respevctved by . Volunteering | Generation ) provided to th(?
providing them with sector by meeting
stability and their basic needs,
development of and it has been
living skills and ensured that they
workforce training. contribute to the
workforce.
With this project, itis | Recycling them as With this project,
aimed to turn them organic fertilizers Ethics and wastes were
into organic by separating all Volunteering transformed into
fertilizers thanks to wastes Hilton Dalaman | organic fertilizers
. enzymes by . Sarigerme within two days
“Zero Waste” Project decomposing the Environment Resort & SPA thanks to enzymes,
paper, glass and Oteli and greening
plastic wastes formed studies were
in the hotel. carried out in hotel
activity areas.
Within the scope of Environmental With this project,
tourism, it is aimed awareness the harmony
to protect the between the
environment, to environment and
develop the facility
environmental increases, while
“Green Star Hotel” awareness, to Ethics and Hotels %2 investments are
Project encourage the Volunteering made, an
positive contribution advantage is
of touristic facilities gained by making
to the environment. environmentally
sensitive planning
at the marketing
stage.
It is aimed to Raising In accordance with
increase social environmental the principle of
impact investments awareness and "sustainable life",
that will enable participation of Hilton hotels have
everyone to people in travel. become one of the
« . 5 participate and exemplary model
Travel with Purpose benefit from travel Ethics Society - hotel businesses by

making efforts to
protect the
environment and
working to
improve this
awareness.

2 Hampton by Hilton Kayasehir, Adana Hilton SA, Ankara Hilton SA Otel, DoubleTree by Hilton Istanbul Moda, Hampton by Hilton Ordu, Hilton Dalaman Golf
Resort & SPA, Hilton Gardenn Inn, Hilton Garden Inn Istanbul Airport, Hilton Garden Inn istanbul Golden Horn, Hilton Garden Inn Kiitahya, Hilton Garden Inn
Mardin, Hilton Garden Inn Sanlurfa, izmir Hilton Otel, Mersin Hilton SA Otel ve Conrad Istanbul Bosphorus Otel
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It is aimed to support
the projects initiated
by the Turkish Red
Crescent in order to
be with children and

Establishing of an
aid fund to
support the 'Sevgi
Bohgast' project

At the end of the
guests'
accommodation at
the hotels where
the project is

mothers in need. Needy Hilton Istanbul, | implemented, it is
Support for the "Love . .
Fardel" Project of the ‘ chlldrep and Coprad Istanbul, | aimed to tra'r‘lsfer 4
Turkish Red Crescent Volunteering their Hilton ParkSA | them to the Sevgl
mothers Istanbul Hotels Bohgasi1" project of
the Turkish Red
Crescent by adding
2 TL to their
invoices as
volunteering.
200 pine trees were Within the scope
aimed to plant with of this project,
Marriott Ankara Marriott Ankara
Hotel and Sheraton Hotel and Sheraton
Ankara Hotel staff Ankara Hotel
“A Boy A Tree” Project and hotel managers. Planting a Pine Ethics agd Environment Ankara Played an '
Tree Volunteering important role in
greening the
environment and
contributed to the
greening of the
city.
It is aimed to meet Promoting social With the support
the needs of primary assistance with of Marriott Hotel
school students the help of Sisli employees,
) ) witbin the scope Qf st.ationer}./, first Ethics and Primary Yeserdi Koyii business pa@ers
School Aid Projects social responsibility. aid supplies and . school . and guests, it is
. Volunteering Primary School .
clothing students aimed to
contribute to the
education of
students in need.
The project aims to Creating an aid With this project,
contribute to the fund to support 50 TL of the
future of children children with income from each
with autism. autism reservation made
to the Farm to
Branch, which is
The Ritz-Carlton offered at the
“Footprints in Society” . Children | istanbul Hotel / | "eStaurant for
Project Volunteering with autism Atelier Real guests Who wa ntto
food Restaurant sper}d time with
family members or
friends on every
Sunday of the
week, has been
contributed to
children with
autism.
During the month of | Philanthropy With this project,
December, it is within the scope the hotel staff and
aimed to write the of social guests fulfilled at
wishes of the awareness least one of the
children on red . wishes on the
“Wish Tree” Project booties and place Volunteering Children The Ritz-Carlton Christmas tree,
’ Istanbul Hotel
them in the and shared the
Christmas tree in the excitement of the
lobby of The Ritz- children.
Carlton Istanbul
Hotel.
It is aimed to support | Support for the Raising awareness
Suppo‘rt Project for the organ donation. Memorial Health . People with Memorial of people and
Memorial Heal.th Group's Group's Volunteering organ failure Health Group creating social
Campaign Campaign awareness by
supporting the
TEMAPOR 1(1) Sayfa |13
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organ donation

“Support for Picture

campaign
It is aimed to use Using hotel As a social
hotel facilities for facilities for responsibility
painting exhibition in | painting project, it has been

awareness, to

Gallery 100 Children the field of culture, exhibition support Ethics and Children T_he Ritz-Carlton | contributed to
. art and education. Volunteering Istanbul Hotel create the
1000 Color” Project necessary
perspective and
social awareness.
It is aimed to Basic needs With this support;
contribute to the lives | benefits blankets, winter
of refugee families. . Refugee clothes, hygiene
Volunteering Families ) and food packages
were provided to
Humanitarian Aid refugee families.
Support for the Support for food Food aid prepared
“Corbada Tuzun delivery Needy- by volunteer chefs
Olsun” project Volunteering Indigent Taksim and its | was provided to
district the needy local
People NP
people living in
the region.
Organizing trainings Various trainings Providing support
for young people and conferences for students to
studying in the to build a bridge direct their career
cookery department between the Volunteering Students . plans and business
school and the life
hotel
Pioneering Education
Act1v1t}es for Susta}nable Donating agricultural | Social solidarity Employees of The
Agriculture Project harvests to the in accordance Ritz Carlton
nursery with the concept Istanbul Hotel aim
of Misbahgem Goztepe Semiha | to set an example
. Sakir for social
Volunteering Nursery Foundation solidarity by
Nursery donating the apple
and cherry harvest
they grow on the
farms.
It is aimed to create Turning off the Guests of Contribution to
awareness of the lights between The Rirz- The Rirz- saving electricity
“Earth Hour” Project importance of 20.30-21.30 hours | Volunteering Carlton Carlton Hotels by turning off the
electricity in our Hotel lights at certain
lives. hours
The privilege Special activities With this project,
program is aimed for | for babies born on cash aid and
babies born on 11.11.2011 at special gifts for
11.11.2011 at 11:00. 11:00 newborn babies, as
well as the
Project for Babies Born at Volunteerin Newborn Dedeman Hotel | opportunity to
S 11:00 on 11.11.2011 g Babies in Turkey celebrate birthdays
= with their families
g free of charge
z within the hotel
< every year until
é the age of 11
g Within the scope of Environmental With this project,
tourism, it is aimed awareness the harmony
“Green Star Hotel” to protect the Ethics and 3 between the
environment, to Volunteering Hotels environment and
develop the facility
environmental increases, while

investments are

3 Dedeman Konya Hotel&Convention Center, Dedeman Bostanct Hotel&Convention Center, Dedeman Zonguldak, Dedeman Park Denizli, Dedeman Park
Gaziantep, Dedeman Park Levent ve Sanlurfa Dedeman Otel.
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encourage the
positive contribution
of touristic facilities
to the environment.

made, an
advantage is
gained by making
environmentally
sensitive planning
at the marketing
stage.

Environment-Friendly
Business Project

It is aimed to provide
an environmentally
friendly business
service.

To contribute to
recycling by
collecting waste
batteries

Economic
and
Volunteering

Environment

Dedeman Konya
Hotel

Preventing the soil
pollution of the
batteries caused by
chemicals by
collecting and
recycling the waste
batteries within the
hotel.

Cooperation Project with
the Association for the

It is aimed to support
sea turtles to survive.

Granting "deniz
kaplumbagalarina
evlat edinme"
certificate in order
not to end their

Volunteering

Environment

Dedeman Konya

Sending
information about
the health of
turtles every year
to individuals who

. . Hotel
Protection of Natural Life 110 million years are certified with
life this project.
It is aimed to reward Certification to Giving certificates
initiatives in businesses that to socially
environmental have sensitive hotel
o] Green Key Program pr'otectlon, prevent environme f‘tal Ethics and . The Rezidor bu'smes'ses with
&= . climate change and sustainability, . Environment this project
= Project . volunteering Hotels Group
o contribute to energy, water
= sustainable tourism. saving, waste
B management
m awareness
5
2 Turkey Spinal Cord Itis almf.:d to support Suppo.rt in the Whee.lchalr.
a . R the plastic cover recycling of . donation with all
Injury Association . . . Radisson Blu
é . campaign. plastic caps Ethics and . of the revenues
Support Project . Society Conference &
. R . Volunteering . generated by the
Campaign with Plastic Airport Hotel . .
recycling of plastic
Cover
caps
It is aimed to support | Providing Dress and school
d education. clothing and supplies aid for
S school supplies needy students
m .
M Kilograms of Goodness Ethics and Primary . Sa'nhurfa/ .
O Project volunteerin school Birecik Mengelli
E 1 & students Primary School
=
>
=]
=

As seen in Table 2, 9 social responsibility projects of Hilton Hotels Group have been included in the study. When we
review these projects, it is seen that there are ethical and voluntary projects. On the other hand, Hilton Hotels Group is
seen to have successfully fulfilled its social responsibility approach towards society, environment, employees, and
shareholders/owners. 9 Social Responsibility projects of Marriott Hotels Group have been included in the study. When
we review these projects, it is seen that there are ethical projects, although voluntary projects are predominant. On the
other hand, it is seen that Marriott Hotels Group is mainly engaged in projects related to children. In addition,
contributing to student education, humanitarian projects and health projects are also observed. When we review the
Hilton Hotels Group and the Marriott Hotels group together, it has been observed that both businesses carry out projects
predominantly in responsibilities towards the environment, society and employees. 4 projects of Dedeman Hotels have
been included in the study. When we review these projects, it is seen that there are ethical and voluntary projects as well
as economic projects. We can say that Dedeman Hotels focus on environmental responsibility, among the corporate
social responsibility areas; soil pollution, environmental pollution, and projects in which they carry out sustainable living
principles are observed. 2 Social Responsibility projects of Radisson Blu Hotels have been included in the study. When
we examine these projects, it is seen that there are ethical and voluntary projects as well as that projects are carried out
with the awareness of responsibility towards society and the environment. On the other hand, 1 Social Responsibility
project from Movenpick Hotels has been included in the study. It is seen that it is an ethical and voluntary project. When
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we examine the projects included in the study in general, it is observed that hotel enterprises are conducting ethical and
voluntary projects related to improving educational and environmental problems. These are activities, where social
benefit is at the forefront in general, which will contribute to the education of children and young people, who are the
future of society. On the other hand, when we examine these projects, it has been observed that voluntary activities are
carried out to protect and improve the society and the environment, which encourage social solidarity, and related to
reducing and preventing environmental damage.

CONCLUSIONS AND SUGGESTIONS

When the number of authors who made three seperate studies about to the report, thesis and article included in the study,
the year was made, the purpose of the study, which sample and channel it was made on, the analysis methods and the
result of the study is examined; It seems that the analyzes used are similar to each other. Instead of doing with similar
analysis, with examining the different connections between versions can be achieved much different results. In CSR
studies are seen that there are negative connections between the aim and the result. Thereby can be said that notion of
corporate social responsibility is a silent conducted notion in the accommodation establishments and cant be understood
properly yet. It is possible to say that the main reason for this result is limited of corporate social responsibility studies
in the tourism industry. However, the studies on the corporate social responsibility notion for the last five years seems
to increase compared to the previous years. Increasingly positive perception by employees, tourists and the people of
area of social responsibility studies have been evaluated as a positive development. In an other saying, it can be said
that there is an increase in awareness of CSR, businesses to focus on these studies to be beneficial for business prestige.
In the direction of the results of this research, the researchers who will work on CSR in the future may be beneficial to
consider of CSR notion from a wider perspective by tackle on different variables. When the application projects subject
to study examined, observed that hotel businesses concentrate on projects for the improvement of education and
environmental problems pursuant to ethically and voluntarily. It is observed that social benefit is at the forefront and
become prominent with contributing activities for education of children and young people who are the future of society.
Also, it has been determined that voluntarily conducted protection and improvement of society and the environment,
encouraging social solidarity, emphasis is placed on activities aimed at reducing and preventing environmental damage.
It is predicted that businesses can improve their reputation positively by turn towards to more creative studies that can
contribute to the development of society and make a difference within CSR.
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